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1.1 Overview

India has made significant progress in water and sanitation infrastructure and
services in the last decade especially after the launch of Swachh Bharat Mission
in 2014. The country has achieved open defecation free status. This achievement
of India has contributed significantly to its global achievement.

The Swachh Bharat Mission, emphasize safe and accessible water and sanitation
infrastructure and for all. The improved management of water and sanitation
facility is key to public health along with social and economic progress. The
improved infrastructure of water supply and sanitation facilitates in eradication
of open defecation and adoption of positive hygiene behaviours. This further
reduces the child morbidity, mortality and improved the health status of children.

The sustenance of open defecation free status in India needs adequate and
appropriate social and behaviour change among community. For this, there is
an urgent need to capacitate the key stakeholders to prepare the customized
socialand behaviour change communication (SBCC) Strategy as per the demand
and geography of the intervention.

There have been many approaches of behaviour change and processes of
development of communication strategy. This guide is an effort to support the
development practitioner to develop a SBCC strategy to accomplish the desired
change in behavior.

This manual ‘A step-by-step guide to design SBCC Strategy' is an effort in this
direction. This manual focus on understanding about SBCC, describes various
models of SBCC strategy and also guide how to develop a WASH communication
strategy. This guide discusses all the important behaviour change theory and
process of SBCC strategy development in detail. The document has detailed
out the steps of designing SBCC strategy in detail and supported with required
templates which a practitionerwould require while developing the SBCC strategy.

INTRODUCTION
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1.2 What is Social and Behaviour
Change Communication (SBCC)?

SBCCis a process of promoting and sustaining behavior of individuals
and communities through participatory development of appropriately
tailored messages, and approaches, that are conveyed through a
variety of communication channels.

Thus, SBCC can be summarized as:

SBCC is a process rather than
A ProceSS' a product. Communication
' products and materials such
as posters, TV or radio spots,
flipcharts or leaflets are
catalysts that ease the SBCC
- : : process. Effective SBCC starts
Achieving sustainable social with research and analysis to
and behavior change requires understand the context and
SBCC programs to work at the intended audience.
multiple levels of the system
- individual, family, community,
service delivery, and enabling
environment. SBCC recognizes
that individual and social
change does not happen in a
vacuum but is dependent on
larger structural systems and
norms.

SBCC works at
Multiple Levels:

SBCC uses
Multiple
Channels:

SBCC coordinates

messages across a variety
of communication channels
to reach multiple levels of
society. Behavior and social

change are more likely
through repeated and varied

exposure to messages.

SBCC programs are
grounded in theory and
designed using evidence
that helps programmers

understand the situation,
the audience, and
existing programs.

SBCC is Strategic:
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1.3 Evolutions SBCC

BCC: Not only information, but it also helps

people to make personal decisions, it

provides a suitable environment which will

enable people to initiate and sustain SBCC
positive behavior. IEC is thus part of BCC

while BCC builds on IEC. BCC is an

evidence and research-based process of

using communication tools. BCC efforts

focused on individual behavior change. SBCC: Most advanced behavior change

communication tool is evidence and
research based on a. Knowledge, attitude,
norms, and practices. b. Tools are
designed, based on existing situations and
acceptable by society. c. includes
community participation. d. focus on
individual and community as well.

IEC: Providing people with information and telling them
how they should behave (Teaching, lecture), developed
in the 1970’s, mainly using mass media.

“Moving from raising awareness
to changing behavior”
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1.4 Role of SBCC in improving
WASH Services

WASH is fundamental to Human Development, and human behavior accounts
for a huge deaths proportion of diseases, and deaths worldwide. Study shows
that up to 53% of all diseases and deaths, and 2wv2% of WASH-related diseases
are due to human behavior. Thus human behavior change is so important, to
curb the prevalence of disease like pneumonia, diarrhoea, under nutrition in
our society. Unicef report says that a child dies every 2 minutes from diarrhoea.

Sustainable water, sanitation, and hygiene do not only rely on the provision of
technology and services, but also on proper usage. Behaviour Change is a
criticalcomponent of improving access to and practices around water, sanitation,
and hygiene. While traditionally, the WASH sector has focused primarily on the
delivery of “hardware” solutions, it is becoming increasingly evident that the
“software” component of WASH, such as Behaviour Change, must be prioritised
The provision of services alone is not enough to achieve the health outcomes
associated with improved WASH, facilities must also be utilised habitually and
properly at key times.

“Human behavior accounts for a huge
proportion of diseases and deaths worldwide.
Up to 53% of all diseases and deaths are due to
human behavior and 22 % of WASH-related
diseases are due to human behavior”
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1.5 Why we use behaviour change
model for SBCC strategy
development?

SBCC models are crucial for designing effective
WASH programs because they offer-

A systematic framework rooted
in evidence from social and
behavioral sciences,

Guiding practitioners in
understandingtargetaudiences,

Crafting tailored messages,

And selecting appropriate
interventions.

OIOIONO

By addressing individual, interpersonal, and societal factors, these models
promote holistic behavior change approaches adaptable to diverse contexts.
Emphasizing participatory methods and evidence-based practices, SBCC models
enhance the effectiveness, efficiency, and sustainability of WASH interventions,
ultimately leading to improved public health outcomes. The Behavior change
models guide the analysis of barriers and enablers associated with priority
behaviors, facilitating the development of tailored communication strategies.
The SBCC strategy plays a vital role in enhancing WASH service delivery by
addressing demand-side gaps through community-based approaches.
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1.6 Water For People’s approach
to behaviour change?

There are many behaviour change approaches, models, and theories available
in the sector, and have been practiced by the development organizations and
projects to achieve the WASH sustainability. However, Water For People India
uses JHU CCP's “P-Process” Model for planning and strategy development, and
the One Drop Foundation's Social Art For Behaviour Change (SABC) Model as
a program implementation package to inspire, activate the priority groups, and
sustain WASH behaviours.

SBCC approaches are grounded in theories of behavioural and social science.
SBCC, adapted to local contexts, is generally considered effective mechanisms
for improving WASH practices at the household level. Evidence suggests that
simply increasing knowledge and awareness of good WASH practices rarely
leads to sustained behavior change. In addition, sustained change in behavior
is unlikely to be achieved through a single activity. Evidence suggests that using
multiple SBCC approaches and channels to change behaviours is more effective
than using one, that targeting multiple contacts has a greater effect.
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P-Process Model

Several communication planning models exist to develop strategic planning
process. While different organizations may prefer one model over another, certain
stages or steps are fundamental components of most models. The widely used
planning models are the P-Process, C-Planning, and Participatory Communication
Development Planning. It is widely recognized that programmes that are
grounded in theory, data and evidence are more likely to achieve results.

The P-Process tool is the most widely used to
develop evidence-based communication
strategy for a communication program which
iIncludes design, implementation, monitoring
and evaluation of a communication
strategies, materials, and programs.

Theory
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2.1 Steps of P-Process:

The P-process tool is the most widely used to develop evidence-based
communication strategy by the health communication programs. It is a step-
by-step roadmap that can guide you from a loosely defined concept about
changing behaviour to a strategic and participatory program that is grounded
in theory and has measurable impact.

The process of designing of SBCC strategy through P-process
involves five steps:

The step involves detail Situation analysis, audience
1. Inquire: segmentation, behavioural barrier and enabler analysis
and deciding the behaviour change objective,

This step involves the development of SBCC strategy by
mapping the access of necessary hardware & Technology,
promoting healthy behaviours including Communication,
capacity building, and social mobilization planning, and
plan Support for long-term sustainability (policies, Advocacy,
Institutional development and financing ), development of
SBCC activity calendar.

2. Design Your
Strategy:

3.Createand This step involves the development of
Test: IEC Tools and training materials.

4. Mobilize and| This step involves the implementation of SBCC
strategy programme and its monitoring.

Monitor:
5. Evaluate This step involves measurement of outcomes and
and Evolve: impact and it dissemination.
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2.2 Step 1: Inquiry

2.2.1 Conduct a situation analysis

A situation analysis or environmental analysis is the fundamental first step in
the social and behavior change communication change (SBCC) process. It
involves a systematic collection and study of health and demographic data,
study findings and other contextualinformationin ordertoidentifyand understand
the specific health issue to be addressed. It examines the current status of the
health issue as well as the social, economic, political and health context in
which the health issue exists and establishes the vision for the SBCC program.
Understand the existing knowledge, attitudes, and practices related to WASH
among the target audience. Identify key barriers and drivers for behavior change.

I THE PROBLEM, ITS SEVERITY, AND
TS CAUSES

THE PEOPLE AFFECTED BY THE
PROBLEM (POTENTIAL AUDIENCES)
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I I I THE BROAD CONTEXT INWHICH THE
PROBLEM EXISTS

FACTORS INHIBITING OR FACILITATING
BEHAVIOR CHANGE

The situation analysis sets the stage for an SBCC intervention by outlining the
current state of WASH issues globally, nationally, and locally. It provides crucial
insights into challenges, resources, and opportunities. Quality analysis is vital
for successful SBCC efforts.

2.2.2 ldentify & segment target audience

Crafting a Socialand Behavior Change Communication (SBCC) strategy requires
understanding the behavior change model's significance. This model guides
effective addressing of health or socialissues by tailoring activities and messages
to specific audience segments through segmentation based on similarities like
needs, behaviours, and values. Segmentation prioritises receptive segments
for resource optimization. The behavior change model assesses segments
against population significance, public health importance, and receptivity to
communication messages, ensuring efficient resource allocation. Encouraging
segments practising desired behaviors to advocate forthem amplifies community
engagement and message reach.

SBCC Strategy Guidance Manual/ 19
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2.3 Step 2: Design Strategy

2.3.1 Establish communication objectives

After selection of priority behaviour and detailed behaviour analysis, the next
step is to define the outcome objectives that detail the kind and amount of
change that is expected tow be achieved for the different specific population
segments within a given time frame. The behaviour change objectives shall be
derived from the desired behaviour which will be the outcome objective. The
objectives should be SMART. Design overall objective and then specific
objectives to accomplish the overall objective. For each specific objective
define an indicator to measure the change.

Determine the specific behavioural objectives aligned with the
project goals, such as handwashing with soap, safe water storage,
proper toilet use, etc.

Within the next X
years, increase the
proportion of the

Within X years,
50% of the HH

population that use a
household latrine
from 30% to 95%.

have access to
safe drinking.
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2.3.2 ldentify communication channels.

Determine the most effective channels to reach the target audience
(e.g.,community gatherings, mass media, social media, interpersonal
communication), from Table 2.3.

Table 2.3 List of communication channels for mix media approach

Interpersonal Community-based Digital Media Mass Media
Home visits Folk theatre App based Television
Peer education Community meetings Mobile based Radio
Counselling Short films Social media Print

2.3.3 Design key messages.

The development of key messagesis the core of behavior change communication,
delivering the right messages through the right channel with the right approach
to the right audience increases the probability of acceptance and sustained
desired behavior. The messages must be aimed at the identified target groups
in such a way as to provoke the desired effect. The what and the why: What is
the change expected and what is the interest of the target group to adopt this
change.

The where, when and the how: Where to go, at what time and
what has to be done for the behaviour to be adopted?

The guarantee and support: The elements which give the
message its credibility.
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Table 2.4 Sample exercise of designing culturally

appropriate messages

Existing
Behaviour

Lack of safe
water storage
and handling
practices

Desired
Behaviour

People
practise safe
water storage
and its
handling

Target
Audience

¥omen
and
adolescents

Barriers to
desired
behaviour

Lack of
awareness

What needs
to be done?

Awareness
generation

Key Message

Fetch water
from safe
source,
clean
container,
cover
container,
use ladle

What
channels to
be used?

Mix media

What
material/
tool will
be used?

Film
screening
Wall
painting
Street
play
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2.4 Step 3: Create and Test

The production of communication materials is a multifaceted endeavor requiring
substantial resources and the collaboration of diverse partners, such as content
specialists (covering areas like WASH, climate change, WRM, gender, agriculture,
health, and the environment), communication experts, and members of target
groups.

Ensuring the active participation of all stakeholders is crucial, often facilitated
through workshops dedicated to material design and stakeholder training.
During these workshops, a comprehensive production plan is meticulously
crafted. This collaborative and inclusive approach ensures the creation of
impactful, relevant, and engaging materials that resonate deeply with the target
audience.

Table 2.5 Template for details of communication materials

Type of Objective of What channels/ Target Key Message
communication communication platforms to be Audience
material material used?
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2.4.1 Pre-Test Interventions

Once the draft communication materials are ready it should be pre-tested with
target audiences as defined in creative brief. Pretest of the communication
creatives shall be done as per the template given below as illustration:

Table 2.6 Template for materials’ pre-test and a list of proposed question

Type of Communication Material

Objective of communication material

Which channels/platforms to be used?

Questions Response

Is the message of the communication material being
clear as per the objective? Yes/No

What are the key messages of the communication
materials? Descriptive

Do the materials contain more than one message? If yes,
what are those?

Does the message motivate you for action?

Do the creatives long? Very long, very small or
appropriate

Does the language used in the material match the
language you speak? Yes/No

Do you connect yourself with the content or message or
the character shown in the material?

Does the content or any word hurt the emotions of any
group or community? Yes/No

Would you be able to remember the message of the
material shown to you?

Overall descriptive observation/ feedback
recommendations of the professional who conducted the
pertest.
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2.5 Step 4: Mobilize and Monitor

2.5.1 Designing SBCC Monitoring Systems

Regularly monitor the implementation of SBCC interventions and assess their
impact on knowledge, attitudes, and practices related to WASH, to know that
we are meeting tasks and results as planned. Use both qualitative and quantitative
methods to measure behavior change and adapt strategies as needed.

Monitoring- to improve on-going activities.
Evaluation- to measure impact.

Table 2.7 Detailed MEL plan of the project

Projected | Indicator Indicator Baseline Target Method of | Frequency | Data Responsibility
Outcomes Defination Collection Analysis

Sustainable | % of HHs An 48.5% of 80% HHs Survey | 2 times: Quantitative | MEL team
access and | using basic | improved | HH Mid and through an
use of the | sanitation | sanitation | members end of the agency
WASH services facility use latrine project

facilities

2.5.2 Monitoring & Evaluation of SBCC Activity

In monitoring & evaluating SBCC activities, two types of indicators
are used: Process Indicators and Outcome Indicators. Outcome
Indicators assess behavioural change, while Process Indicators
measure the execution and quality of activities aimed at achieving
those outcomes.
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Table 2.8 Detailed MEL plan of the project

Activity Total target in Achieved in the Coverage Monitoring Means of
number period (Outreach)/ method verification
Target audience (App based/ (Photo/
participation monthly report) attendance sheet)

"Focus demands sacrifice"

“Solve problems in stages”
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2.6 Step 5: Evaluate & Evolve

Evaluation can be of outputs and of outcomes or of the impact. The final step
of P-process involves following task:

1. Measure the outcomes and assess the impact through surveys and other
evaluation techniques as per plan.

2. Disseminate the results (even if not entirely positive) with donors, partners,
key stakeholders and decision-makers, media, and otherinterested individuals
and organisations; and

3. Prepare afinal report indicating future opportunities, how to apply lessons
learned, where follow-up is needed, and how results could be scaled up
or replicate.

2.6.1 Development of Capacity Building Plan

In order to implement the communication strategy and achieve the objectives
of communication strategy all the stakeholders or audience need to be
capacitated to bridge the skill gaps. The capacity building plan is detailed in
Table-2.9.

Table 2.9 Template for details of capacity building plan

Capacity building = Topics of What needs to be Who will = Frequency

for whom capacity done? (Orientation, | doit? of the

(Participants) building workshop, or training
training)
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2.6.2 Support for long-term sustainability

This may even involve the creation of new local institutions such as Hygiene
Management Committees or build the capacity of such existing institutions.
Adequate sustainable Financing willneed to be provided to relevant institutions,
agencies, programs and projects to enable them to play their respective roles
effectively.

2.6.2.1

Document best practices: Capture lessons learned, success stories, and
challenges faced during the SBCC implementation for future reference and
knowledge sharing.

2.6.2.2

Review of government policies and strengthen institutions: Relevant policiesrelated
to WASH at national and state level must be reviewed that they explicitly
incorporate suggestions of SBCC strategy to create a more favourable
environment for people to practise desired behaviours of WASH.

2.6.2.3

Advocate for sustainability: Engage local stakeholders, including community
leaders, government line departments, and development partners, to
institutionalize and sustain SBCC efforts beyond the project timeline.

2.6.2.4

Build local capacity: Strengthen the capacity of local organizations and relevant
institutions need to be developed to provide leadership and guidance on
systems and organisational structures needed to support WASH BCC effort.

2.6.2.5

Dissemination plan to share project results with: Prepare a dissemination plan to
sharethe quantitative and qualitative results of the projectintervention periodically
with the concerned stakeholder:

SBCC Strategy Guidance Manual/ 29
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3.1 The Story Behaviour
Change in Sheohar

Water For People has used social behaviour change communication strategies
in several WASH projects and has seen tangible behaviour changes. Water For
People launched ‘Project Sheohar' in Sheohar district of Bihar in 2011 with the
aim of providing safe drinking water and sanitation facilities to the people. Water
for People worked on individual and collective behaviour change in the
community through local arts and stories to drive behaviour change.

The systematic behaviour change strategy hasincreased the uptake of behaviour
‘safe storage and handling practices of water' from 17.5% to 80%, ‘toilet use' from
14% to 62% and ‘handwashing with water and soap’ from 5.3% to 90% in Sheohar
district. These efforts of Project Sheohar have brought about a remarkable
change in the lives of people in Sheohar.
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3.1.1 Key processes involved in production of
theatre/storytelling performances

Identification and onboarding of local artists and training agencies.
Key messages, storyline and script development.

Co-creation workshop with local artists and key stakeholders.

Preview show for program management unit and possible adjustments,
if any.

Roll-out of the performance in community along with monitoring format and
exit interview formats.

Strengthening legal compliances for linkages with govt. and partners.
Refresher training for realignments and adjustments

3.1.2 Development of Capacity Building Plan

It is widely recognized that behaviour change plays a vitalrole in achieving long
term impact and sustainability for any program. Therefore, allocating sufficient
budget for awareness generation and behavior change communication (BCC)
activities is essential to ensure these initiatives are implemented in a systematic
and effective manner. While the upfront costs of behavior change may appear
high, it is a cost-efficient approach in the long term, leading to sustainable
outcomes and minimizing future expenses.

Budget Allocation Considerations:

SBCC Design Workshop: At the project's onset, allocate budget for a Social
and Behavior Change Communication (SBCC) design workshop to identify
key behaviors, communication objectives, target audiences, messaging,
and Monitoring, Evaluation, and Learning (MEL) strategies.

BCC Activities: Ensure sufficient budget is available for a comprehensive
media mix of BCC activities, including mass media, mid-media, print-digital
materials, and interpersonal communication (IPC).

Capacity Building Training: Allocate funds for capacity-building training for
staff and stakeholders involved in the SBCC program, ensuring they are
equipped to implement and manage the activities effectively.

Co-Creation Workshop: Budget must be reserved for a co-creation workshop
to engage artists, priority groups, and influencers in the development of
tailored communication strategies.
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3.2 Organizing Community
Events

To effectively conduct Social and Behavior Change Communication (SBCC)
activities in the field, it is crucial to follow a systematic approach for maximizing
impact and achieving desired results. Below is a structured outline of the steps
to organize community events, broken down into pre-event, during-event, and
post-event activities:

Site selection

Meeting with village influential

Role Models- village champions identification
Community mobilisation

Pulicity through Micking

Song and music for warm up
Introduction

Performance

Photography

Observation

Role Model recognition

Quiz competition & prize distribution
Monitoring format

Exit interview format

Follow up
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3.3 Templates and formats
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3.4 List of IEC/BCC materials
developed by Water For People

S.No. Topic Material Type Language Theme

1, Piped Water Scheme-Jal Chaupal Leaflet Hindi Water

2. Rainwater Harvesting Wall painting Hindi Water

3. PWSS Tariff Collection Wall painting Hindi Water

4. Water Conservation Wall painting Hindi Water

5. Forestation Wall painting Hindi Climate Change
6. Ground Water Recharge Wall painting Hindi Water

7. Safeguarding of Water Bodies Infographics Hindi Climate Change
8. Source Sustainability Infographics Hindi Water

0. Guidelines of MMGPNY Flipbook Hindi Water

10. Fecal Oral Transmission F-Chart Hindi Sanitation

11. Introduction of MMPNY Animation film = Hindi Water

12, Segregation of waste at source Animation film = Hindi Water

13. Jal Chaupal Animation film | Hindi Water

14. Water quality Short film Hindi Water

15. Toilet usage Short film Hindi Sanitation

16. Personal Hygiene Short film Hindi Hygiene

17. School WASH Short film Hindi School WASH
18. Flipbook on WASH Flipbook Hindi \WASH

1. sf;it\i)gaetser storage and handling Poster Hindi Water

20.  Toilet usage Poster Hindli Sanitation
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S.No. Topic Material Type Language Theme
21, Handwashing Leaflet Hindi Hygiene
22. School WASH Poster Hindi School WASH
23..  Water Point maintenance Poster Hindli Water
24. WATSAN Committee-\¥ater Poster Hindi School WASH
25. WATSAN Committee-Sanitation Poster Hindi School WASH
26.. WATSAN Committee-Hygiene Poster Hindi School WASH
27. O&M of school toilet block Wall painting Hindi Sanitation
28. Personal hygiene at schools Wall painting Hindi Hygiene
29. O&M of school water point Wall painting Hindi Water
30. gfgit\i)gaezer storage and handling Wall painting Hindi Water
31 Toilet usage Wall painting Hindi Sanitation
32. Handwashing Wall painting Hindi Hygiene
33 O&M of community water point Wall painting Hindi Water
34. O&M of community water point Standee Hindi \X/ater
35. Toilet usage Standee Hindi Sanitation
36.  Handwashing Standee Hindi Hygiene
37. O&M of water point Standee Hindi Water

"IEC/BCC materials can be obtained from Water For People for repurposing
and use in any development projects. Write to SBCC Specialist at sali@
waterforpeople.org.
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3.4.1 IEC Kit and Materials

‘ I water for pecple

Ac1 @ Siel &1 Agl IUAPT BF
S & 418 Aileld FuerE &t

JGAT TS ATSY FaTee: TS, TIrer, BUS GI T WY D T
TG-S & IUTOT B |TE arer aret |

2w

v

v

15 For: it Ryarw 6 oy & st
it o wd @

3 ot @R pipeline st &
wi @&

30 fiter @t and pipsting Fwre
A suagadr

e g o i 03 R

Wv@rﬁ?ﬁ?ﬁmﬁa%mﬁ%w ¥ ; g % sy rsrerey Frareor & Fé:
@ gager sETst & e ar swar gl K mmmwmwm

el taiee AREAn R, Ren aear gt sHRd & ol » diie v [Bong diey wit Nued R

,2; water for people

afe wiga & dgdi Bl
@ ddre ao9f sTet

aiammaﬁ 2 b aud slia 3 Sia dde o e d auf
olct 2iaeiol & WIS auos ak gkl slc A A gami

O OEV AT B O BT A a8 SnaTasaT § ] g aet
Sid w9 3R Sue ST & 5l wrres d@m 2

R vk el 3 U UT e & T oY smar A Wi 1800-123)-
el taiven Ao R, Rere it g iR § wid) o sisde ws Bugr dice i Due 3

'J water for people

3m?tﬁ'ﬂ-—rl?[a¥tu§:m
#1 Fratia ST sl

a7 HIT AT
T i A oS

SRerr fve
(FTK) g1 S
&1 Yegdl ) i

‘ w0 T E|

By ; (meﬁmﬁﬁumfﬂqmﬁﬁmﬁxmfmnﬁ1300-1231—121cruﬁaﬁ\\)

W N W N W W VW W

Arep TRe AR AT, RER WOR G ST A TN ¢ B TS e diex wiv 9w giEer

afeer A wrl

T £ Lo o iz sy e e e e e e s
b
i F v revtvers fereen, v #few, sfraret. zefe sk o frori fem
S - pifinik {

E ]
A1 atgaie ol g Fell u ummﬂﬂiﬁinﬂuﬂia
i e S

L
T 7 4 aefive e, s e w - mw»-mada
| A

mmimmﬂms‘hw-ﬁ:ﬁg-i s o
et ard A AT, Awfi # wfa
ew o, e "
L]
F F T o i e
v itam o
v | o herm e e
r e e et & s S v 2t @ it 3 wi i - S ::
wreorre o et e e e Site s ot g 3wt @ ke
o i e e
Rerawer g7 fo e ditens TRfer ferorer $7r2 T 8 it o W %E
| e wihe dhoon & wre W @ five st menai die sl 8 [ e i g o e T
e & wRE 7 e i e s o T e e e v e Ty e vl A e | v e
e e i e s Foren 3 e e o - - - : 2P e
TOETA 17.5% & TRE s, ST T 105 3 a7 a2vi S o o e i v e 3 e o
i . ot v [Ramotom — euee o Y e eR s AR
ot ¥ e s S = w‘:‘**"‘“ e W o a0 500 e e o &
et aat
f e ! Pt [ T e
Id Offics: Jouse a:mm M“P;naonp. Cortral Bank of Ircia, | : i ettt | Sempwole S mm'-m i1 v e
I | Countay Offcet s Ground Pl 5 <. tusiness vrk suiding | ; i wmifn | e Am e mm s e vl A A s o 31 4
@k a ndustrinl Fstate, New Dolhi 110020, indic “wiren 7t ¥ apvh 7 stz o St oinh we | s e e s vz e e e S 2y o
P 57 K11 o SAET Sk e e g Y

42 |SBCC Strategy Guidance Manual




3.5 DBC Template

Designing For Behavior Change (DBC) Framework

Key Decisions Description

Behaviour Micro Behaviour
Safe Water Storage +  After fetching drinking water from community source bring it
and handling practices safely to the household i.e. vessel covered with fine clean cloth or

use containers with lid

Cleaning drinking water container with soap/ cleaning agent
regularly

Take out drinking water in a manner so as not to put hands/fingers
into drinking water, i.e. using containers with a tap, long-handled
ladle etc.

Treatment or purification of drinking water using low-cost water
treatment methods such as chlorine treatment (through tablets/
dispensers), boiling, sieving etc.

Secondary
Target
Audiences Secondary
Influencers
Barriers
Determinants
Drivers

Key Activities
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Glossary of Terms

Attitude
BCC
Collective action

Collective efficacy

Custom

Descriptive norms

Digitalmedia/Social
media

Empirical
Expectations

Folk arts

IEC

Independent
Behaviour

Interdependent
Behavior

IPC

Mass media

Mid media

NFHS

It's an evaluative disposition towards a behavior, a person or an object
Behaviour Change communication
Action which is mutually agreed upon by the community

Collective efficacy is defined as “a group's shared belief in its conjoint
capabilities to organize and execute the courses of action required to
produce given levels of attainments” (Bandura, 1997, p. 477)

A pattern of behaviour such that individuals prefer to conform to it
unconditionally because it meets their needs.

It is a pattern of behaviour such that individual prefer to conform to it on
the condition that they believe that most people in their reference
network conform to it.

Allsuch platforms which are being used to share information to a social
network or group like WhatsApp, Facebook, Twitter, Instagram etc.

What | expect people to do and | know they expect me to do.

All such platforms which are being used to share information to a social
network or group like WhatsApp, Facebook, Twitter, Instagram etc.

Information Education and Communication

A behaviour which is not motivated by what other people do

What actors expect others to do and what others expect actors to do
Inter Personal Communication

It is a technology by means of which a large audience are reached

Mid Media communication is an active or engagement oriented that
reaches out to groups of people through locally conducted interactive
media formats like folk drama and folk performance, street theatre,
puppet shows, video vans, and also fairs and exhibitions.

National Family and Health Survey
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Personal Normative
beliefs

Primary Audience
Reference network

SBCC

Secondary
Audience

Self-efficacy
SEM

Social Network

Social norms

What a person believes he/she should do or other should do.

The primary audience is the core group of people that you try to reach
for desired behaviour

Network of people whose action influence your behaviour

Social Behaviour Change Communication

Responsible for facilitating the desired action towards successful
behaviour change.

People's beliefs in their ability to influence events that effect their lives.
Socio Ecological Model

Social networks are formed of all people one person interacts with.

Social normis a rule of behaviour such that individual prefer to conform

to on condition that most people in their reference network conform to
it, that they believe that most people in their reference network believe
they ought to conform to it.

Responsible for providing an enabling environment for sustained

Tertiary audience behaviour change.
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INDIA
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